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CUSTOMERBILITY

-NOUN: [xulis-TuH-MER-BE-LE-TEE] ' 1. THE

AMOUNT OF INSIGHT WE HAVE INTO OUR

CUSTOMER 2. A DISPOSITION TO BE ° ;

FRIENDLY AND APPROACHABLE BY OUR % A
P

CUSTOMER 3. A SUDDEN FEELING OF
ELATION AT MAKING OUR CUSTOMER HA

I ABILITY ZOCANE IMMENSELY
% p FOR OUR

" -t CUSTOMER
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